profashion.ru

MEAVAKUT 2026

P

PROFASHION

PRINT




PROFASHION YXYPHA O MOAE A1 NPO®ECCUOHASIOB

PROfashion Buaut 6yayuiee
MOAbI N CO3AAET ee HacToALee.
OTtpacnaeBort MEAUAXOAAUHT
C AMAMPYIOLLMMU NO3ULUAMU NO
oxBaTaM u aKkcnepTmse B Poccun.
C 2006 ropa TpaHchopmMmupyeT
deleH-pbIHOK, 0becneumnBas
npeAnpuHUMaTeAen
U AM3aHEPOB HOBOCTAMM
" busHec-aHaAUTUKOMN.




PROFASHION Mmucena

PROfashion — 370 »kypHaA 0 MOAE AASt DKCMEPTOB, AM3aNHEPOB
N NpeanpuHUMaTeAel B pelleH-uHAYCTPUK, KOTOPbIE:

® CO3AAI0T MPOCTPAHCTBO AAA NPOGECCMOHAABHOTO Pa3BUTUA

B MHAYCTPUWN MOABI;

® AAIOT AOCTOBEPHYIO aHAAUTUKY U SKCNEPTHbIE MHEHNA;

@ MOKa3blBalOT PEAAbHYIO KaPTUHY PbIHKA W €ro TeHAEHUNN;

@ MOMOratoT KOMMaHUAM HaX0AUTb MapPTHEPOB N PaCLLUMPATL NMPOAAXKM;
® NMOAAEPKMBAIOT PA3BUTME POCCUIMNCKOTO deLLleH-AM3aliHa

M NPOW3BOACTBA;

® QOPMUPYIOT YCTOMUMBYIO MPOGECCUOHAABHYIO CPEeAY B MOAHOM
NHAYCTPUN.

«Mbl CO3TIAEM HE TTPOCTO ANVPHAL,
A PABOYNIO TLIOHIAIRY HEIPEPBIBHOI
KOMMYNHIRALII MEATY BCEMI
VYACTHHRAMII MOOHOW UHAYCTPUW >,  Oaecs Opaoca,

2eHepanvHolit Jupexmop Mmeduaxoadunea PROfashion



PROFASHION YXYPHA O MOAE A1 NPO®ECCUOHASIOB

o C 2006 roAa Ha pblHKe

® 10-17 TbiC. 3K3EMMNAAPOB — TUParK KaXKAOro BbiMycKa

® Lllnpoknn ueareBon oxBaT 3a CHET pacnpoCTpaHeHus
Ha BbICTaBKax, HEAEAAX MOAbI, MPOECCMOHAAbHbIX
MepOnPUATUAX, B LLOYPYMaXx U No NMoAnmncke

[Ipeumywecmea pasmewenust ¢ JICYpHaie

MOHOMNOAUA HA AOBEPUE

B nepuoabl HeONPEAEAEHHOCTN PbIHOK
BbIOMpPaeT CTabUAbHbBIX AUAEPOB,

n npucytcrene B PROfashion — 1o Baw
odULMaAbHbBIN CTATYC HAAEMKHOCTU.

BEPNOUNKALUNMNA AMAEPCTBA
PasMelleHne B rnaBHOM Meama oTpacam
NMOATBEP>KAAET CMAY Ballero bpeHaa

M BalUU AOATOCPOYHbIE HAMEPEHUA Ha
pbIHKe.

MHBECTMUNMA B AOAABHOCTb
Bbl KOHBEpTUPYeTe aBTOPUTET N3AaHMA
B AOBEpMe K BalleMy NMPOAYKTY,
HanpAMYIo BAMAA Ha ByAyLLMe NPOAAXKM
1 BbIGOP NapTHepPOB.

CTPATETMYECKUWN OXBAT

Bbl He npocTo 3aABAAeTe O cebe,

a BXOAMTE B MOBECTKY AWL,
NPUHUMAaIOLWMX peLleHmnn, KOrAa Apyrue
WNTPOKU YXOAAT B TEHb.



PACIMPOCTPAHEHWE

PROFASHION

PACIIPOCTPAHEHIE /RN PHAJIA
MPOUCXOANT Ha BCEX 3HAYMMbIX MAOLLAAKAX
MocCKBbI U PErMOHOB: B LLOYPYyMaX, Ha
NpodeccrnoHanbHbIX BbICTaBKax, Gopymax,
HEAEARX MOA, KOHbEpPEeHUMAX N AP. COBBITUAX,
a Tak»ke no H6ase NoOAMUCYNKOB »KypHana

B opAaliH- N OHAAH-bopMarTe.

Tupaxu ot 10-17 TbiC. 3K3.
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PROFASHION AYOUTOPUS

KNIO YHTAET PROFASHION?

MpodeccroHarbHOEe KOMBIOHUTU MHAYCTPUM MOABI N AETKOW MPOMBILLAEHHOCTW:

[TPONUSBOAITET O 1E/h1bl

® TeKCTUAbHbIE GabpPUKKM U WBEHbIE MPEANPUATUA, MPOU3BOANTEAM TPUKOTAX A,
BEPXHEWN B3POCAOI OAEMHAbI, AETCKOI OAEKAbI, YHUDOPMbI M CNELOAEKADI

bPEHIBI IT PHTEII
® AOKaAbHble 1 peaepanbHble BpeHAbl, MOHOBPEHAOBbIE U MyABTUBPEHAOBbIE
MarasuHbl, PO3HUYHbIE CETU, ONepaTopbl ecommerce

VIAPRETILIEIICHI T TIOCTABILHRI

® CeAnepbI, MPOU3BOANTEAN U MOCTABLUMKM aCCOPTUMEHTA, CbipbA, GYPHUTYPbI

[HPOMBIHTTEHHBIE RKOMIIAHII T CEPBHCDI

® AOTNCTUKa, d)y/\d)l/I/\MeHT, aHaAUTUHEeCKNEe N MapKeTUHroBble CepBUChHI, B6usHec-
KOHCYAbTaHTbI, 6aHKM 1 ¢VIHaHCOBbIe opraHunzaunmn

AUBATIHEPB 1T TBOPYECKITE ROMAH 1bI

L4 Al/l3aP|Hepbl, CTUAUCTbI, aBTOPCKNe 6peHAbI, KpeaTrBHble NpeAnpPpUHUMaTeAn

FOCCTPYRNTNPBI T OTPACHEBBIE HHCTHTYN ThI

® rOCyAapPCTBEHHbIE U BIOAXKETHbIE BEAOMCTBA, accoLmaLnmm,
cpeAHecneLnanbHble U BbiClLMe 06pa3oBaTEAbHbIE YUPEXKAEHNA



PROFASHION YXYPHA O MOAE A1 NPO®ECCUOHASIOB

I PADHRN BbIXOAA Y PHAJIA
I TEMATHRIT HOMEPOB®

2026 200

N¢ Bbixop, Tema Homepa
Ne7, 4 HoAbGpPA KoHTpaKkTHOe Mpon3BOACTBO B chepe Aerkon MPOMBbILLAEHHOCTH:
N°8 KapTa apPeKTUBHOro ayTcopCuHra
2027 200
N¢ Bbixoa, Tema HoMepa
Ne1, 4 dpeBpann MeHckana n My»kckaa Moaa. VIHAYyCTpuA AeTCKUX TOBapoB
Ne2
Ne3, 20 mas KoHTpaKTHOE NPOU3BOACTBO B Chepe AErKOon MPOMbILLAEHHOCTU: HOBbIE
Ne4 PbIHKW ayTCOPCUHTa
Ne5, 5 aBrycra MeHckasa 1 My»kckasa Moaa. VIHAycTpuAa AeTCKMX ToBapoB
Ne6
Ne7, 4 HoAbGpA KOHTpaKTHOe MPOU3BOACTBO B chepe AErkon NMPOMBbILLAEHHOCTU
Ne8

*TemMaTunkm HOMepPOB MOTyT AOMOAHATbCA B 3aBNCMMOCTUN OT akTyaAbHOCTH, rpad)vnwl BbIXOAOB
HOMepOB MOryT He3Ha4YNTEAbHO CABUTraTbCA, yTO‘-IHﬂl;ITe I/IH¢OpMaLI,I/HO Y CBOUX MEHEeAXepOoB.



PROFASHION YXYPHA O MOAE A1 NPO®ECCUOHASIOB

ATI( 10" 3 o %
[PATIC-JIHCT PASMEPY PEKAAMI HOAACH
AAA 0bpesa)

Mo3unuua B xxypHane Qopmat Croumoctb, Mosuuus B XxypHane Pasmepbl,
py6. MM

TOMOBbIE/MMUAMEBBIE MO3ULIN Obnoxka (nobas) 220x 290

1 cTpaHuLa (Atobas)

1-a 0bAOXKKa Nmuax 700 000 YecTtkasa BKAaska
(6e3 BbiHOCA)
4-A 0bnrOxKa Nmnax 500000 Passopot (r060oi) 440 x 290
. KaanaH 1-11 06A0xKM
1-it paseopot imuax 500000 MecTkaa BkAaaKa 220 x 305
- (c BbIHOCOM)
K 1-i1 06 7 600 000
Aanan -1 oonomKm M 1/2 ctpaHuupl, 90 x 245
BEPTUKAAbHbIN
»ecTkas Bkaaaka (4 ctp.) Umunax 800 000 1/2 crpannus, 200 x 120
PassoporT (a0boit) NMnasx 360 000 FOPVISOHTAABHEIN
1 cTpaHuua - 2500-2700 3HakoB
2-7 0bnoxKa Nmnas 350000 CTaTbA/MHTEPBbIO c npobenamun
3-a 06A0OXKKa MMuaxk 300000
Passoport -
CTaTbA/MHTEPBbIO 5000-6000 3HakoB
XUT MPOAAX P 2 npoberami
1 n 250000 .
cTpanma MMA DOPMAT GANAOB
1 cTpanuua Cratba/ 250000 PDF noaurpadudeckoro kayecrea,
WHTepBbio TIFF, EPS, Al, INDESIGN
Paseopot Cratba/ 400 000 Qaiinbl 8 popmate CDR He npuHuMatoTca.
VHTenBbi0 AR BEKTOPHbIX popMaToB
P (EPS, Al) - wpndTbl B KPUBbIX.

Lsetoson npoduab: CMYK.
Paspelwenue nsobpaxkeruin: 300 dpi



PROFASHION ®OPMATbI PEK/TAMbI

® O6A0XKKM @ /IHTepBblo 1 CTaTbK
® [oAoCHbIe MoAYAM @ PazsopoTsl A g
@ /IMnaskeBble pasmelleHna @ Braaabilum 1 cneynosnumm
. o
1-a 06n0xKka — 700 000 py6. P PassopoTt —
R — 360000 py6.

4-a obroxka — 500 000 py6. . : 1-1 passoporT (cpasy

nocAe 0B6A0KKM -

500 000 py6.

TOYKMN OMOPbI B PEXKUME
TYPBYJIEHTHOCTU

1 noaoca —
1 NMunaxk -

250 000 py6.

*CroumocTb He BrAlodaa HAC 5%



PROFASHION CMELNPOEKTbI

PROFASHION
BEPXHAA O/1EAC A

PROFASHION
HABHIATOP

KROPHOPATHBHDbIT PROFASHION
HOMEP MASTERS

PacnpoctpaHeHure no BceM TemaTnyeckunin cneunpoekT OTAEAbHbIN BbiMyCK Bcepoccuniickmin KoHkypc

TeMaTUYeCKMM BbiICTaBKaM B Y3KOM CermMeHTe

“ WoypyMam

Tupaxx: 15 000 3ks. Tupaxx: 15 000 aks.

XYPHaAa, MOCBALLEHHbIN MPOMBILLAEHHOrO AM3alriHa
OAHOM KOMMaHnm

Tupax: 10 000 aks.



PROFASHION

KATAJTOI

PR OF‘\ SH]O\ H4 B[]r4 TOP Tupax:

15 000+

CneunanbHbIN KaTaAOT aKTyaAbHbIX MPEAAOMKEHNIN K CE30HY, BbiNyCKaeTCA QG gy
ABaXAbl B rop (peBpanb v aBrycr), BKAOHaeT B cebs caMble akTyaAbHble
KOAAEKLMN, MPEANOXKEHNA AAA PUTENAG, CKAGACKME MPOTrPaMMbl, CPOKM
3aKa30B M MPEeA3aKa30B, a Tak»Ke KOHTaKTbl MPOU3BOAUTEAEN OAEXKADI
n akceccyapos Poccuu 1 CHIT, nocTaBLUnKOB TEKCTUAA, PYPHUTYPLI 1 060PYAOBaHMA,
AOTUCTUYECKUX U KOHCAATUHIOBbIX KOMMaHWM.

PacnpocTtpaHaeTca Ha BbictaBke CPM,

Mo CreunanbHon 6ase opAanH- U OHAAMH-MOAMNCYNKOB.

NPANC-AVCT PA3MEPbI PEKAAMHbIX MOAYAEWN
Mo3snumnsa B Katanore CrounMocTb, (MM + 5 MM C Ka»AO0M CTOPOHbBI AASE 06pe3a)

py6.
1-a 0bAOXKKaE 590 000 Mo3nums B XxypHane Pa3smepbl, MM
2-9 06A0XKKA 320 000 O6roxkKa (Atoban) 165 x 230

1 ctpaHuua (Aoban)

3-a obA0KKa 280 000 MecTkan BrAaaka (6e3 BbiHOCa)
4-n 0broxka 380000 Passopot (Ao6oi1) 330 x 230
MecTkas BKAaaKa 500 000 KaanaH 1-1 06A0KKHM
LeHTpanbHas
¢ BbineTOM (4/1 noaoca)
1-i1 paseopot 400 000 FPAOUK BbIXOAA
1 cTpanuua — anketa 80000 N2 Deadline Bbixoa 13 nevatn
1 cTpaHuua MuaKa 100 000 Ne1'2027 26 anBapn 9 deBpana

Passoport (aHketa + umMuax) 150 000
Ne¢2'2027 6 aBrycra 25 aBrycra

*CronmocTs He Bkalovas HAC 5%




PROFASHION

KATAJTOI

PROFASHION BEPXHAA O 11K 1A

CneumranbHbIN BbIMYCK XYpPHaAa C MPEAAOKEHUAMM OT KOMMNaHWN, Trpask:
MPOAAIOLLMX BEPXHIOIO OAEMAY, BKAIOUAIOLLMI B CebA: akTyaAbHble 15 800_;_
KOAAEKLMU, MPEAANOXKEHUA AA PUTENA, CKAGACKME MPOrpaMMbl, 3K3EeMMAAPOB
KOHTaKTHYIO MHGOPMALMIO O MPOM3BOAUTEASX, MOCTABLUMKAX,
LWOYpPYMax 1 areHTax, CneumaAm3MpyoLmxca Ha Mexax u BepxXHen
opEXKAL.

PROfashion BepxHas oaeAa BbINyCKAaeTCA OANH Pa3 B roa, Moa CE30H,
B deBpane, 1 pacnpoCTPaHAETCA Ha BCEX BbICTaBKax B TEYEHME BCETO rOAQ,
a Tak»xe no 6ase odAaH- N OHAAMH-MOAMMCYMKOB.

NPAAC-AUCT PA3MEPbl PEKAAMHbIX MOAYAEN

(MM + 5 MM C KaxAOW CTOPOHbI AAA 0bpe3sa)
nO3|/|U,V|F| B KaTaAaore CTOVIMOCTb,

py6. Mosnumsa B XKypHane Pasmepebl, MM

1-a obAOXKKa 400 000 SI)G/\omKa (/\(}o6a6ﬂ) ) 220 x 290
2-a 0bAOXKKa 200 000 M%Tcﬁ'iggfw\gzks%es BbIHOCA)
3-A 0bnOXKKa 152000 Passoport (a060i1) 440 x 290
4-7 06A0KKa 256 000 Knanat 1-# 06n0xKm
KnanaH 1-5 06AOKKM 256 000 Mecrtkan Braaaka (c Bb\Hocor:l) 220 x 305
1o passopor 256 000 1/2 cTpaHuLpl, BEPTUKAAbHBIN : 90 x 245

1/2 cTpaHunLbl, TOPU3OHTAAbHBIV 200 x 120

1 cTpanuua (MMuaX nAM aHkeTa + 2 poto + aoro) 104 000
1 cTpaHuua cTatba o KoMnaHum (+ 3-4 ¢oTo) 120 000

FPAOUK BbIXOAA

1/2 ctpanuupl (anketa + 1 doTo + Aoro) 64 000
AHKeTa C AOT0 B UHGOPMALIMOHHOM GAOKeE 16 000 Ne Deadline  Bbixoa us nevatu
AtkeTa 6e3 A0ro 1 GOTO (TOABKO KOHTaKTbI) 6ecrnaaTHoO N#152027 21 ansapa 7 pespan

B MHPOPMaLMOHHOM BAOKe

*CroumocTb He Bkatodad HAC 5%




PROFASHION CMELMATbHbIN MPOEKT

2026 93 30

ROPHOPATHBHbIIT /KN PHAJL

CoBMeCTHbIN BbINYCK Ballen KoMnaHum 1 »kypHaaa Profashion!

<5 ProFASHION weazozs

@ Bbl pa3paboTanv ycAOBUA GpaHLLN3bI U @ [aaHupyeTe 3anyck HoBoWn Gpabpukn?
roToBbl K paboTe ¢ HOBbIMU NapTHepamMu? @ Co3panu HOBYIO KOAAEKLMIO?

@ Balwa KOMNaHWA rOTOBMT 3aMycK HOBOFO @ MposoauTe pe6peHAnHr?

6perpa? @ OTKpbIAK WOYPYM?

Nioboe 3HaunMMoe cobbiTve B »KMU3HW Ballelt KOMNaHUK - OTAUYHBIN MOBOA pacckasaTb o cebe
npodeccroHarbHOMY COObLLECTBY, CBOMM NapTHEPaM M MOKYMNaTeAAM.

Bce 4 06A0XKKM XKypHaAa ¢ UMMAXKaMM Ballen KoMnaHumn!
B TakoM xKypHane He 6yaeT cTOPOHHEN peKAaMbi!

ACHE GARMENTS UNIT

CTOMMOCTb OUTSOURCING

CMELIMAABHOTO KOMTPAKTHOE NPOU3BOACTEO | INTERNATIONAL

CTPYKTYPA HOMEPA suicrpoena takum o6pasom, BbIMYCKA XKYPHANA - %

4YTO MO3BOAAET OCBETUTb LI@HHOCTM KOMMaHWM C pasHbiX PakypcoB — 56 nonoc + 4 06AOKKI* ey H

ot AHK 6peHaa v KOpnopaTUBHOM STUKK A0 MHAVMBUAYAABHOW NeuatHas 8

paboTbl ¢ 3$pPEKTUBHOCTBIO NEPCOHAAA. (parx 9000 sk3emnaspos g
AAA PacnpOCTPaHeHNs i
no 6aze PROFASHION + wmmssome a

COAEPXKAHME HOMEPA 2000 oot

. VIHTepBbIO C NepBbIMU AULE@MI KOMMNaHWW. NPeAOCTABARETCA NaPTHEPY) +
2. LleHHOCTI KOMNaHWKW, AOCTUXEHWA, LEAV, 33A34M, MUCCUA — DAEKTPOHHaA Bepcus:
B GopMaTe «OT NePBOro AVL@» U aHAAUTUHECKNX/OB30PHBIX CTaTeN. 1,000 000 py6. Mbl B TPEHAE e
3. HoBocTv KOMMaHUM, HOBOCTH UHAYCTPUM — OCBELLEHE A REE o s e o

NPONCXOAALLETro, aHOHCHI Ba>KHbIX CcobbITUN. W 3aBMCUT OT KOANYECTBAa MOAOC,
TUPaXka M3AGHWA U T. A,

4. AHaAM3 aKTyaAbHbIX MPOBAEM N CTpaTEra PeLleHna BaxHbIX
3aaay Ha fashion-peitke.

5. PekAaaMa, HOBMHKM, CrieumanbHble MPEANOXKEHNA, 0630Pbl KOAAEKLNIA.

6. MonesHble MaTepuranbl, MOBbILIAIOWME YPOBEHb NPOGECCHOHaAN3MA
KOMaHAbI. *CrommocTb He BkAtovas HAC 5%




PROFASHION KOHKYPC MPOMBILUAEHHOIO AU3ANHA OOEX bl

PROFASHION MASTERS

Bcepoccuiickmii KoHKypC NPOMBILLAEHHOTO Am3ariHa oaexkabl PROfashion
Masters - 370 nAoLjaaKa AAA HaUYMHAIOLLMX U ANCTBYIOLLIMX AM3aHEPOB.

MpoBoautca c 2014 ropa.

PROfashion Masters — eAMHCTBEHHbBIN KOHKYPC, OPUEHTUPOBAHHbIN Ha
CO3A@HME MPOMBILAEHHBIX KOAAEKLMIA 1 HAaMpPaBAEHHbIN Ha GOPMUpPOBaHMe
NPOGECCMOHAABHBIX KGAPOB AAR POCCUNCKIX MPOU3BOAUTEAEI OAEXKADI.

B Xiopu KOHKypCa BXOAAT PYKOBOAMTEAW U TAABHbBIE AM3ANHEPDI KPYMHbIX
NPEANPUATUI, NpenosaBaTeAn NPOPUAbHBIX BY30B, aHAAUTUKM, KOHCYAbTaHTbI,
XKYPHaAUCTbI, baepsbl.

B 2024 roay KOHKYpC BTOPOW pas MOAYYUA MOAAEPHKKY

oT QoHAa NPE3NAEHTCKNX FPaHTOB.

Mbl MPUFAALLAEM BAC CTATb MEHTOPOM MNPOEKTA, A UMEHHO:

@ BoliTn B COCTaB KIOpW KOHKYPCa;

@ Bhibpatb cebe AU3aNHEPOB 13 YNCAG GUHAANCTOB, KOTOPbIM Bbl OKaXeTe
KOHCYAbTALIMOHHYIO MAN APYTYIO MOAAEPXKKY;

@ PasMecTuTb 0 CBOE KOMMNaHUKN MHPOPMALMIO U AOTOTUM Ha CalTe KOHKYPCa;
@ Pa3zMecTUTb MUAXKEBYIO PEKAAMY B CMeLMaAbHOM BbIMyCKe »KypHana
PROfashion Masters;

@ MpoBecTu nokas 5 Moaenen BalLen KOAeKLMM B paMKax duHana KoHKypca,
Ha noamnyme BbictaBku CPM;

@ YupeaunTb CBOM NpU3 B GrHaAe KOHKypCa.

Croumoctb MeHTOpCcKoro yyactma 100 000 py6.

*CronmocTb He Bkatodaa HAC 5%



PROFASHION

KOHTAKTDI

PEAARITIA

editor@profashion.ru

internet@profashion.ru

SMM

smm@profashion.ru

PERJAMHBITT OT1E]

adv@profashion.ru

profashion.ru

PR 11 PACIHIPOCTPAHEHITE
pr@profashion.ru

fair@profashion.ru

AIMITHICTPALITA

orlova@profashion.ru

info@profashion.ru

125284, Mocksa,
MyHuumnaabHbIM OKkpyr berosow,
AeHWHrpaacKkmn Np-T, A. 35,

cTp. 2, nomeLy. 329

+7(495) 256 0626



