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AHATOMUA OAHOIO0 PA3BOMIA

3abaBHO, KaK >XaproHHOe 3HayeHue C0Ba BbITeC-
HWNO B HaWeM CO3HaHMW 3TUMONOTMIO NEPBOUCTOY-
HUKa. Mex TeM reHuanbHbli pomMaH dpBe baseHa,
Ha3BaHMe KOTOPOro BbIHECEHO B 3aroNoBoK, N0Apas-
yMeBan OTHIOAb HE PackpbiTue GuUHAHCOBOW adepbl,
XOTS... B KaX/AOM Ayanusme ectb cMbIca. [lockonbky
napTHepcKkMe OTHOWeEHWS B OM3Hece BK/IKOYAOT B
cebs ¥ MaTPMMOHMaANbHYI, U IMOLMOHANBHYIO CO-
CTaBNSIOLLYHO, TO IOTMYHO, YTO HOMEP, NMOCBALLEHHbIV
(hpaH4ar3uHIy, NOXUTCS B TeMy Ha3eHOBCKOro poMa-
Ha KaK Henb3s nyywe. [popounTb CerogHs CKOpyt KOHUMHY hpaHyan3mHra
Kak BM3Hec-Moaenu — NpUMepHO TO Xe Camoe, YTO PacCyAaTb 06 U3KKMB-
weM cebs TpafMUMOHHOM Hpake. Kak Bbl HM TaHLEBaNM Ha ero KocTax ncu-
XOQHANWUTUKK, KaXAbIA rof, HaXOAATCS napbl, 6e3yMCTBY KOTOPbIX NOEM Mbl
necHto. M kaxnaplii rog, Mbl co4yBCTBYeM ouyepenHoMmy fashion-dpaHuaian,
nonyYmnBLLEMY OTCTaBKY, OfHAKO C WMHTEpPecoOM nornsabiBaeM «3a Oyrop»
B OXWA3HUM HOBbIX BbIFOAHbIX XeHWUXOB. [10ToMy YTO mpouecc ctabunusa-
LMW IKOHOMUKM TpebyeT 3aK/II0ueHNs KPenkMX NapTHePCKUX COK30B, Npu-
4eM KaK CO CTOPOHbl CaMux BpeHAoB, Tak U CO CTOPOHbI AeBeNonepoB Top-
rOBOW HEABWMXXMMOCTU, XXENALLMX BULETb CPEAM apEHAATOPOB HAAEXKHbIX U
nnaTexecnocobHbIX puTennepoB. MMetoLwmx BO3IMOXKHOCTb NOAYYUTb B CI1Y-
yae Yero MOAJEPXKKY CO CTOPOHbI CBOEK BTOPOM MONOBMHbI. M 3aech, Kak
B I06OM CEMEMHOM CO03€, MHOrAa MOXHO HabnaaTth N1060Bb M cornacue,
a MHOrLA - CTONKHOBEHWE pa3HOHaNpaBeHHbIX MHTepecoB. B TakoM ciydae
MPUHATO 06paLaTbCs K CMeuManncTaM no ynaxuBaHUio KOHOAMKTOB. ITO
npotue, 4eM cpasy AeNnTb UMYLLECTBO U eAUHCTBEHHOIO pebeHka — Nto60BHO
B3paluMBaeMblii BpeHa.

OHA 3ABE/IbCKASA

FNaBHbIi pesakTop

ashion

XypHan o mose ans npocdeccmoHanos

MADAME EX (OR THE ANATOMY OF DIVORCE)

It is funny how in Russian language the slang meaning of the
word ‘divorce’ substituted the etymology of the original. However,
the brilliant novel by Hervé Bazin, which gave the name to this
letter, was not about the financial fraud at all, on the other hand...
every dualism has a meaning. Considering that any partnership
in business has both matrimonial and emotional parts, it is only
natural that an issue dedicated to franchising goes along with the
theme of Bazin’s novel very well. Today, predicting a quick demise
to franchising as a business model is the same thing as talking
about the traditional marriage as of an extincing type of one. No
matter how much psychonalytics laugh about it, every year there
are brave couples that prove them wrong. Thus, every year we
sympathize with yet another one of regular fashion-francizees
that has been blown off, but eagerly are looking forward to
meeting new wealthy ones from the West. Because stabilization
of economics requires strong partnerships, and not only among
the brands, but also among the developers of commercial real
estate who wish to have solvent and reliable retailers among their
tennants. The ones who have support of their second halves up
their sleeves. All the same, here, like in any normal marriage, we
can see both some love and peace and some conflict of interests.
And in the latter case, it is better to ask for professional help first
than to start dividing the property and the only child - the brand
that has been raised fondly by both parties.

YUNA ZAVELSKAYA
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Hapexpa MnatoHoBa
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art@profashion.ru
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KOoppeKTop

Hartanua AdaHacbeBa

reHepanbHbli AUPEKTOp

Onecs Opnosa
orlova@profashion.ru

KOMMepuUecKui

AMpEKTOp no pekname
MapuHa TkayeHko
reklama@profashion.ru

peKknamHblii oTaen
Anactacus leTpyHbKuHa
adv@profashion.ru

l0nuna Nonkosa AUpeKTop
advl@profashion.ru no pasBUTHIO
Opuit TywmH

ACCUCTEHT peKlaMHOro
oraena

AnekcaHapa lNoTankuHa
am@profashion.ru

expo@profashion.ru

PR-MeHenxep
Enena KpbikoBa
pr@profashion.ru
MeHemKepbl no pabore

€ 3apy6eXXHbIMU KNMEHTaMK
InnnHa betnesa (Typuus)
adv3 @profashion.ru

KOHTEHT-peaakTop

EBreHuii AHTOHIOK
online@profashion.ru

TatbsAHa benbkesuny
director@profashion.ru

[lnHa YcmaHosa (UTanus)
adv2 @profashion.ru

MeHexep
No pacnpocTpaHeHUo
EkaTtepuHa MNennnenko
Onbra AHUCbUHA sales@profashion.ru
adv-agency@profashion.ru

ceKkpeTapb
PR-aupekTop peaakuum
AneHa Jlo6aHoBa EceHuna PycaHoBa
agency@profashion.ru info@profashion.ru

Hap Homepom pa6oTanu: AHapeit A6oneHkuH, Bepa lanywka, Buktop KysbMuues, Onbra MypaaxaHsH,
MapwuHa MNonkoBHuKoBa, PomaH Cupopos, Hatanba MepotoBa, Anekcanapa Libibynbckas

MHeHM1e peaakLmy MOXET He COBMaAaTh C MHeHMeM aBTopoB. [MepeneyaTka MaTepuanos 6e3 NMCbMEHHOro paspeLueHns peaakLmm 3anpeLueHa.
Penakums He HeceT OTBETCTBEHHOCTY 33 COAEPXKAHWE PEKNAMHbIX TEKCTOB U MOAYNEN.
Ceupetenbctso o perncrpaumn CMU MU N2 ©C77-34219. OtneyataHo B TMnorpadum «Metposckuii napk», Mocksa. Tupax 13 200 k3.

ALPEC PEAAKLMMN: 123007, Mockea, bnusHec-ueHTp «bera», 3-i XopoweBsckuii np., 1,

p. 1; Ten. +7 (495) 626 3020; www.profashion.
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BCE OTTEHKM HEBA. HoBble [)XVHCb 3aLMWa0T HOBbIN MIMPOBOMN NOPAAOK. /lernobannsaums
He TOJIbKO TE/I0 YEIOBEKA, HO W OKPYXKAIOLLYI0 ero Cpeay. NPOM3BOACTBA BBOAWT HOBbIX UTPOKOB Ha M0JIE ayTCOPCUHTa.
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No MapKeTUHry camoro AMHaMnM4yHoro pOCCMIZCKOFO 6peH,qa. «A NPAHWUKOB BKYCHbIX BCE€raa He XBaTaeT Ha BCeX...»
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PRONTO MODA ORDER FASHION

SAVE THE DATES

EARLY STRICK / SEASON'S FIRST
07th & 08th JULY 2013

MEN'S WEAR INFO DAY
0%9th JULY 2013

CPD

19th - 22nd JULY 2013

ORDER NEWS
04th AUGUST 2013

FOLLOW UP / SUPER SIZE
MAXI ORDER
18th & 19th AUGUST 2013
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O1st DECEMBER
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HoBble MeHa | kon 1 | KOHTPaKThI | AM3anH-NPOEKTHI

Yacuxm € cekperom

JIoou u

Cartier, Métiers dArt

M TcOMManusa

Cartier BbINyCTMN HOBYK KOMMEKLMIO YacoB NMHUM Métiers d’Art, NOCBALLEHHYIO XMBOTHOMY
Mupy. Ux umdepbnaT ykpalwaroT n300paxeHns pasanyHbiX XXMBOTHBIX: SbBa, KPOKOAMNA, OpNa,
NOLAAM, NTULLbI, PbiBbl, @ CAMM MOAENM BbIMONHEHbI C NPUMEHEHMEM CIOKHBIX TeXHUK. Hanpw-
mep, grisaille (koraa pUCyHOK HAHOCUTCS B HECKOJBKO C/I0EB M MOC/IELOBATENBHO 06XUraeTcs
B neun). Ha undepbnate ¢ HapMCOBAHHOW BPYYHYIO XKENTOM pbibOM BOSOPOCAU BbIMOAHEHDI
¢ nomoLupto plique-a-jour — TEXHUKM «Neperopoa4aTon amManu». B Mogenn ¢ KpokoaMnom Ans
€034aHWs XMBOTHOTO MCMO/b30BAICS HaTypasibHbIi araT. Kopnyca B KONIEKLMM BbINONHEHbI U3
6enoro nnu pososoro 3on0ta 18K. B yacax c nowaapto 1 poibkoi 6e3enb 1 KOpoHKa MHKPYCTU-
poBaHbl BenbiMu BpUAIMaHTaMu, a B MOAENSIX CO SIbBOM, OP/IOM U KPOKOAMIOM KOPOHKY yKpa-
LIAeT CUHWIA candmp. PeMeLLOK BbIMOMHEH U3 KOXW anauratopa (4ns Kakaoro BapuaHTa CBOM
uBeT). Bce yacol 6yayT BbinyLieHbl B orpaHMyeHHoM konuyectse — ot 20 go 80 sk3emnnspos.

JkpaHu3aums basom JlypmaHom pomaHa ®paHeuca CkotTta Puumkepanbaa «Benukuii [31cbu» cra-
Na raBHbIM COBbITUEM FOAA HE TOMbKO B KWHOMHAYCTPUM, HO TAKXKe U B MMpe Mofbl. [1ns co3paHus
MNaTbeB MaBHbIX FEPOUHb XYA0XKHMK MO KOCTioMaM ¢unbMa K3TpuH MaptuH npuenekna Muyuuuio
lMpapa. B pe3ynbrate Ta paspabotana ang dunbma 6onee 40 KOKTEANbHBIX M BEYEPHWUX HAPALOB B
cTune apT-aeko. Myxckre KOCTIoMbl gs dunbma no 3ckusam KatpuH MaptuH usrotosunm B Brooks
Brothers, uto cMMBONMYHO: B NUCbMax Duumkepanbia 3Ta GUPMa MHOMO pa3 YNOMUHAETCS Kak
MOCTaBLUYMK [LOPOrov MYXXCKOM OfeXapbl ANt CUAbHBIX MMPa cero. Mocne OKOHYaHUs CbeMOK KoMna-
Hua Brooks Brothers Bbinyctuna numutnpoBaHHyto The Great Gatsby Collection, BAOXHOBNEHHYHO
KocTioMamu u3 punbma. OHa 06beaMHUIA NOBCEAHEBHbIE U LlepeMOHMaNbHble Mofenu. B konnek-
umMio Bowwnu bner3epol, MxeMnepbl Hanoaobue rpebHbIX U KPUKETHBIX, KOTOPbIe HblIM NOMYNSPHbI
B 20-e rofbl, a Takxke ABYXLUBeTHble 60TUHKM Mogenu okcdopa. C KoHUA anpens NnHWS [OCTyNHA
B (PMpMEHHBIX ByTHKax BpeHaa no Bcemy Mupy.

Brooks Brothers, The Great Gatsby Collection

Ray-Ban Clubmaster Foldiﬁg

MporTpm ouxkm
BenyLumit nponsBoauTenb CONHLE3ALWMTHBIX 04KOB KOMMaHWs Ray-Ban npencrasnser o6HOBNEHHYt0 BepPCUIO 0~
HOW U3 CBOMX 3HaKOBbIX Mopeneit — Ray-Ban Clubmaster, nepsas Bepcus Kotopoii bbina paspabotaHa ele
B 50-x rogax. Ha 1ot pa3 Ray-Ban Clubmaster in Aluminium uMmeeT MaToBYHO aNtOMMHUEBYIO OMPaBY.
&= B Konnekumn npencraBneHbl Moaenu cepebpsHOro, 1aTyHHOro, YepHOro 1 6poOH30BOrO LIBETOB C Mpo-
3payHbIMM MK NONSPU30BAHHBIMK IUH3aMU. UX LieHa cocTaensieT nopsaka €180. Takke 6peHs, Bbl-
MyCKaeT NepByto CknagHyto moaens Ray-Ban Clubmaster Folding. LLlects wapH1poB no3sonsiot onpase
CKIaApIBATLCS BLOMb 3aYLIHUKOB U Y NepeHocuLUbl. Moaenb npeacraBneHa B HECKOMbKMX LBETAX M TakkKe
BOCTYMHA C NONspU30BaHHbIMKU NnH3aMmu. LieHa — €219. Ouku Ray-Ban Clubmaster in Aluminium nosBstcs
B MarasuHax Sunglass Hut, KpynHemwmnx po3HUYHbIX CETSX MO BCEMY MUPY, @ Takke Ha caiTe Ray-Ban.com.
JKCKNo3MBHbIE cknagHble Ray-Ban Clubmaster Folding nonaayT Ha MMpoBble Npunaeku B ceHTbpe 2013 roaa.

Braccialini coBmecTHO
c Ambre Italia Bbiny-
CTUT JIMHMIO YaCOB M
IOBEeJIMPHbIX u:-menuﬁ
M3 CTaNM. B konnekumto BOAaET
60 mozenen. [leMoKpaTyHas cepus
Tua - 310 Yacbl cpeaHero ypoBHS (CTo-
umocTb okono €70). Bropoe Hanpas-
JIEHME — Yacbl U3 CTaNu C KPUCTA/IaMK
Swarovski (€200-400), TpeTbe - npo-
AyKuus knacca nrokc (€600-1000).
[Mpomaxw CTapTytoT B CEHTSIOpe B
MoHob6peHaax Braccialini v cetv ma-
rasuHoB Ambre Italia B EBpone, A3um
1 apabckux ctpaHax. Mo nporHo3am,
Tpex/eTHee CoralleH1e noapasyme-
BaeT 0bopor B €11 MAH.

mnana Pon Piopcren-

epr cozpana onna
6penpa Roxy xon-
JIEKIMIO KynaJibHbIX
KOCTIOMOB M aKceccy-
APOB. B HOBO IMHMM 0BbEANHN-
J1Cb Nt060Bb AW3aHEPA K MPUHTAM
1 OMPMEHHBIN CTUib Roxy, co3pato-
LLIero OAeXaY ANS NOLEN, BEYLLMX
aKTMBHbIM 06pa3 xu3Hu. B ee coctas
BOLLM BMKMHM, MOHOKUHM, LIOPTHI A/1st
cepuHra, NsHKHbIE CYMKU, TYHUKU,
JIOHrCTIMBLI 1 0b/eratoLLas oaexaa
[I/15l naBanust. MpUHTbI MPenCTaBnsioT
€060¥ abCTpaKTHbIE reoMeTpUYecKue
Y30pbl U IPKUE LIBETOYHbIE MOTMBbI.
LleHbl Ha u3penus craprytot ot £60.
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Ay>T1 Victor & Rolf
BO3BpallaeTCH B

MUup BbICOKOM MO[Jibl.
Chambre Syndicale -
(paHLYy3CcKas opraHu13aLms, KoTopas
obbenuHaeT MopHble [loMa, co3aato-
LuMe KYTHOPHbIE KOMNEKLMM, — MPOo-
ro/10C0Ba/a 3a BO3BPalLLEeHWe BpeHaa
B KaneHzapb Paris Haute Couture.

B nocnenHui pas konnekuus Victor

& Rolf Haute Couture 6bina npea-
craeneHa B 2000 rogy — nocne 3toro
[V3aiHepb| CTanu NPOU3BOAMTH TONIBKO
onexny prét-a-porter. Hooe oy 3Ha-
MEHMTOrO 1y3Ta, BCENAA Bbi3bIBAKOLLEE
MaCcCy OTK/IMKOB B Mpecce, NapyKcKas
nybanKa YBUOUT B MKONE.

Aauvanna Xenaens,
OCHOBaTenb Gpenpa Issa
London, nssecTtHoro
CBOMNMM WIEeNKOBbLIMM AN~
3alHepPCKMMK NAaTbAMM,
paccTaeTcs C KoOMNnaHMem
Mo B3aMMHOMY cOornacmio.
VI13BECTHO, UTO Y HEe Y)KE eCTb MaHbl Ha
C03[@HMe HOBbIX NPOEKTOB B 3TOM rOAY.
JlomKHOCTb KpeaTBHOro AvpekTopa LloMa
3anmet bnto Mappuep, B pasHoe Bpems
paborasLas B Chloe, Stella McCartney,
Sandro 1 Anya Hindmarch. Moz pykoBoa-
ctBoM (Pappuep KoMMaHws niaHupyeT
OCBOMTb HOBbIE KaTeropui, pacluMpuTbCs
Ha HEOXBaYEeHHbIX PbIHKaX W B Aa/bHew-
Lem pa3BuBaTh bpeHs.



HoBOCMU OU3AliHa

KoponeBcKkMi KOHKYP

Poccuiicknii ausaiiHep KoHctaHTuH laiiaai npenctaBun HoBYyHO
WAAMHYK KOIEKLMIO, NOCBALLEHHYIO EXErogHoOMy «[paH-npw
pagno Monte Carlo», rae BHMMaHWe Ny6AMKK, KaK U3BECTHO,
yale GbiBaeT NPUMKOBAHO K MOMOBHLIM Y6OpaM [aM, HeXenu
K MPOMCXOASWEMY Ha MaHexe. B 3ToM rogy Meponpuatie or-
MeyaeT 10-neTHui tobunei, u No 3TOMy NOBOLY OPraHM3aTopbl
PELUMNN YCTPOUTL COPEBHOBAHME HE TONMBKO A/ PbICAKOB, HO
¥ ANs AaM (KOHKYPC Ha JTYULLUMi KOCTHOM). YUuTbiBas OrpaHuye-
HWSI Ha pa3Mep roMOBHbIX YOOPOB, BBEAEHHbIE B MOCIEAHME
rofipl JaXe Ha KOPOJIEBCKMX CKadkax B ACKOTe, AmM3aiHep CTa-
paJical CO34aTb KMANEHbKOE NPOU3BEAEHME MCKYCCTBA®, YTOBI
npW OPUTMHANBHOCTM MAEN COXPAHWTb 34paBbii CMbIC. Kon-
NIEKUMSA COCTOMT M3 25 YHMUKASIbHBIX U3ENUI PYYHON paboTbl,
BOXHOB/NEHHbIX (OpPTENMaHHOM My3bikoi ABena KoxeHés- Diffussion, prét-a-porter De Luxe,
CKOFO, B M3rOTOBNEHMM KOTOPbIX UCMOMb30BaHbI Nepbsi paii- Avantgard). HoBasi HoMMHaLWsl prét-
CKOM MTWLLbI, KOPONEBCKOTO (ha3aHa, Larniu, CoKona 1 nebens, [ineidc o a-porter Sport de Style nobasnena s
a TaKke AeKopaTUBHbIE LiBETbI, CTaBLUME BU3UTHOI KapTOUKOVA npeangepyi XXI| 3umHed Onumnuassi.
BpeHaa. bonblMHCTBO Mogenelt Bbinu BbIKyMNEHbI Cpasy NOCIe NOKasa, a OCTaBLUMECS SKCKIO3MBHO npeq- b8 Lol B G L

6 «[ N 1 onpegensietcs nobeanTens 1 Aga
CTaB/iE€Hbl B OyTUKE apan» Ha JIEHMHCKOM NpoCneKTe. Nnaypeara; B KaTeropum «OAExXAa»

Aamupanrteiickas urna

OPTrAHU3ATOP: CaHkr-
MeTep6yprckuii rocyAapCTBEHHbIN
YHUBEPCUTET TEXHONOMMM U AU3aitHa.
MOAAYA PABOT: 20 mapta - 6 oKTS-
6ps.

YCN10BUS: Bo3pact ot 16 ao 35

ner. [peacTaBnexne B OprkoMUTET
KOHKypca hoToMaTepuanos KOAEKLMN
(He MeHee 3 Mopenei), npeTeHaytoLL el
Ha y4acTue B OLHOW U3 CIEAYIOLMX
KaTeropwii: 06yBb 1 akceccyapbl
(Accessories, prét-a-porter Exotica),
[eTCKas OfeXaa, oaexaa (prét-a-
porter Sport de Style, prét-a-porter

Royal concours Russian designer Konstantin Gayday has presented his new hat collection dedicated TakKe NPUCYKAIETCH [paH-npw, Aaio-
to the annual “Radio Monte Carlo Gran-prix” where public’s attention traditionally is more focused on female LMt ero 061aaTento BOIMOXHOCTb
headdresses than on the riding action. Besides, this year the event celebrates its 10th anniversary, which is NPOXOKAEHUS CTaXMPOBKM B OLHOM M3
why organizers decided to add to the traditional horse racing the additional competition for women (the MWPOBbIX CTO/INL, MOZbI, @ TaKXKe NPaBo
competition for the best gown). Considering the size limits that have been recently introduced even at the B Te'eHMe rofia NpeACTaB/sTL KOHKYPC
Royal Ascot races, the designer tried to create a “small piece of art” that would keep both the eccentricity of «AMupanTeiickas ura» u Ceoio

KOUIEKLMIO OAEXAbI HA Pa3fIMUHbIX

the idea and the common sense. The collection consists of 25 unique handmade pieces inspired by the piano X
MEXAYHapOoaHbIX fashion-BbicTaBkax

music by Abel Korzeniowski and made of feathers taken from a bird of paradise, a royal pheasant, a heron, a

. 1 pedune.
falcon, and from a swan, as well as of decorative flowers that have already become the symbol of the brand. KOHTAKTBI: +7 (812) 943-16-62;
Most models have been purchased right after the show, and the rest are exclusively presented at the “Parade” igladesign@sutd.ru. 3asskv Ha yqa:
boutique on Leninsky prospekt. CTVE NPUHMMAIOTCA UCKITIOYMTENBHO Ha
cavite igladesign.ru.

Bpems noacHe)XHMKOB Hunters for fashion
Guess V\{atches BbINYCTUN 3KCKIIO3UBHYIO MOJENb 4acoB «lMoacHexHUK». Mx umndepbnart OPFAHM3ATOP: MposomTCH & pam-
OKpyrnon hopMbl OKaUMANOT BOCEMb BbIMO/IHEHHbIX M3 CTa/M UBETKOB C AeKOPUPOBaH- KaX KOHKYPCa «CAMUpaTeVickas uran.
HbIMK KpucTannamu Swarovski nenectkamu. MMu e MHKpYCTUpOBaH M Ge3enb Yacos. MOJAYA PABOT: 1 mast - 6 oKTsIEpS.
CepebpucTbiii UMdepbnaT BbINOMHEH B MUHUMANUCTUYHOM CTUNe. MUHepanbHoe CTeKo YC/I0BUS: nogaya dotorpadmii
YCTOMYMBO K LLapanmHaMm 1 BHELWHMM BO34encTBuaM. Kopnyc u Bpacnet usrotoeneHsl u3 BbICOKOrO KayecTBa 1 XOpoLLero
nonnpoBaHHoii ctanu. LieHa mogenu — nopsigka 10 000 py6neii. Kpome atoro, bpens, Guess paspelLleHus), NOCBSLLIEHHbIX MOAHBIM
Watches npefcraBun HoByto cepumio yacoB B peTpo-ctine Nouveau. OgHa 13 ux ocobeH- nykam v fashion-o6pasam, B 3neKTpoH-
HOCTEMN — PEMELLOK, BbIMO/HEHHbINM TaK HA3bIBAEMbIM «MUNAHCKMM MNETEHUEMY, KOTOPOE HoM Bupe. Paborbl nyuwwix 30 asTopos
6bl10 HEBEPOATHO NoNyNApHO B 60-x roaax. Lindep6nat npsMoyronbHoit hopMbl yKpalleH Oy IR E L LA LU S E )
kpuctannamu Swarovski. Cepust npeacraeneHa Tpems Mofensmu B cepebpe, KenTom v po- HOY BAICTABKE BO BDEMA NPOBEACHNS
.’ . KOHKypca «ALMupanTenckas urnay.
30BOM 30/10Te. B 3aBUCMMOCTM OT LBeTa LieHa konebnetcs B paioHe 5500-5999 pybneit.

HATPALLA: MexxayHapOoAHble Aunno-
Yacbl npoaatoTcs B GUPMeHHbIX MarasuHax Guess, a Takxke B ceTv «MOCKOBCKOe BpeMmsi». Mbl, LieHHbIe MPH3bl.

Guess Watches, «MoACHEXHUK» KOHTAKTDI: igladesign.ru.

Giorgio Armani n Karanor La Redoute Jingusa Maypep yxoaut Puuapp Huxkonn co3-
Dolce & Gabbana npeacTaBu HOBYIO C NOCTa KPeaTUBHOro Aan KancynbHylo Kon-
Gonblue He cMOryT MapKy JXeHCKOM ofie)XX- paupeKTopa hpaHyys3- nexyuio ana Matches.
npuHuMaTs yuactve B opuumanshoit bl Miademoiselle R. Ee CKoro moaHoro floma B Hee BOLLIM 6330Bble U3aenns B
nporpamme MunaHckon Hegenu KONNEKLMS BblAEPXaHa B ropoACKOM Paco Rabanne - scero ron CTU/E YHWUCEKC — KOXaHble Bptoku
MOfbl, TAK Kak He SBMSAKOTCA WIEHaMM  CTWE C eABa 3aMETHbIMU PETPO-HOT- CrycTs NOC/Ie CBOETO HA3HAYEHMS. W KypTKa, MKMHCOBas pyballika
HauvoHanbHov nanatel Moap! MTa- Kamu. JlykByk ce30Ha oceHb-31MMa lMepBas Konnekums bpeHaa nos, C KOHTPACTUPYIOLLMM BOPOTHUKOM,
JIM 1 He NNaTaT B3HOCOB. B Hauane 2013/14 nosiButcs netom. B Hero BoWIM  pyKOBOACTBOM 3TOr0 Au3aliHepa bbina [KEMNE, BbIMONHEHHbIN B CTUre
ropa B CNMI npoLwuna pecrpykrypu- 50 npeameToB - nnatbs, 6KH, TPUKO- C034aHa AN ce3oHa BecHa-neTo 2013, konop6nokmHN, koxaHas tobka

33LM9, B pe3yNbTaTe Yero HEKOTOpble  TaXK MArKUX OTTEHKOB C MPUHTAMMU 1 PykoBoacTBO KOMMaHWUK 33s1BUNO, ¥ nnatbe-caurep. o cnoBam camoro
6peHabl, HanpuMmep, Prada, npycoeau-  BbILWMBKOW. B c1yyae ycnexa, B ce3oHe yT0 Maypep npu1BHeC1a HOBBbI AyX [IM3aliHepa, «kpacoTa KonneKLmm
Humck k CoBeTy aMpekTopoB, utobbl  BecHa-neto 2014 Mademoiselle R npea-  XeHCTBEHHOCTM M COBPEMEHHOCTU 3aK/TH0YAETCS B TOM, YTO 3Ta 04X
MMETb BO3MOXHOCTb HANPsMYHO CTaBUT Konnekuuio 13 80 npeaMeToB. B KO/IEKLMIO NPET-a-MnopTe, a ee JO/MKHA MOHPABUTLCS KKAOMY, TaK
Y4aCTBOBATb B €€ AeATENbHOCTU. Tak-  Mapka Takke niaHUpyeT CoTpyAHUYaTb C  paboTa MOMOra BEPHYTb MOAHIN KaK OHa KauecTBEHHasi M He BbIAaeT
e Bbl1 YBENWMYEH YIEHCKMIA B3HOC —  ApyrMMuY BpeHaamu: yyke bbun npumaleH  [1oM Ha MexayHapoaHyto apeHy. s W3 MOfibl — €€ MOXHO HOCUTb KPYITblit
ceiyac oH coctasnseT €250 000 [lom mMogpl Courréges, 0XXMaatoTcs AysTbl  HOBOFO KpeaTMBHOrO avpekTopa Paco rogy. Kancyna npogaetcs ¢ 22 mMas
npotve npexHux €27 000. ¢ Ba&sh n Le Mont Saint Michel. Rabanne eLue He 0bbsiBNEHO. Ha matchesfashion.com.
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MHEeHUe

AHLPEA ABONEHKWH

OBPYLL
TEHDI

-

AHOPEN ABONEHKMH, oauH u3
Hanbonee aBTOPUTETHbIX CNELMANUCTOB

B 00N1aCTH poCCUiickor Mosbl ¢ 20-NeTHUM
OMbITOM paboTbl - aHanuTHK, fashion-
KOHCYNbTaHT, OpraH13aTop NpoeKToB,
CTUIIUCT, KPUTHK.

KaHyH [lHA mexpgyHapogHow conu-
[ApHOCTN TPYOAAWMXCA Ha OAHOM U3
GaHrMagellcKX NPeanpuaTUn  Nerkomn
MPOMBILNIEHHOCTN OOBANNINCD CTEHDI.
Morn6nu nioaw, 6onblue Thicaun yenosek. Coob-
LieHna o6 3ToM MrHoBeHHO obnetenn Bce CMIA
1 OCTaBaNMCb Ha NEPBbIX MONOCax elle ABe He-
Lleny nocne Tparegui. 3To CBUAETENbCTBOBANO
BOBCE He O MPUCTYyNe COCTPaAaHUA: Npecca exe-
[IHEBHO BblAeT GOMbLLYIO MOPLIMIO anoKanumnTu-
YECKUX HOBOCTEW, N OTHOLLEHWE K HUM B Halue
Bpems Kyaa 6onee dumnocodckoe. U3sectrie 06
06pYLLIEHNI 3aTPOHYSO BECb MMP TaK MUBO, NO-
CKOJbKY BbI3BaJio BCeobLLee UyBCTBO BYHbI. Tpa-
regms ctasia ogHon 13 GopM MnaTbl 33 BO3MOX-
HOCTb PaccypaaTb O «4EeMOKPaTM3aLMK MOfbI»,
KOTOPOIA TaK JitobyeTcst Myp nocnenHue 20 neT.
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Kuraiickmii luxury-6penn, Shanghai Tang, peknamHas kamnaxus Be(Ha-;I

M3 Bcex MdOoB, KOTOpble KOraa-nnbo nopox-
Jarna MoAa, 3TOT OTHOCUTCA K UMCY CamblX Lin-
HUYHbIX. [ToXanyi1, BBEpXY Cn1cka HaxoauTcs
BceobLlee ybexpeHne, uTo 3Ta MHAYCTPUA
JenaeT Hac nyylle 1 Kpacusee, 1 6e3 Hee ye-
JIOBEUECTBY HUKAK He NPOXWTb. IMEHHO CuM
CTPaHHBIM MOPOKOM OOBACHAETCA TOT daKT,
UTO BCE KPYroM «B TPEHAE», a MPWIINYHO ofe-
TOrO YefioBeKa JHEM C OFHEM He OTbICKaTb.
A BOT Cpasy 3a 3TUM WAET Y[OBObCTBME OT
GbICTPO MOKYMKM HEKAUYECTBEHHDBIX YHUBEP-
MaroBCKMX KOMWIA NIIOKCA, KOTOpble ceivac B
MaCCOBOM CO3HaHWUM yallle BCEro W Ha3blBa-
I0TCA «Mogow». lMpn 3TOM C KaxgbiMm rogom
npuobpeTeHne OPUTMHaNOB CTAaHOBUTCA BCe
MeHee [OCTYMNHbIM Ans 6onbwimHCTBa. Ha nx
[0S0 OCTAEeTCA TONbKO obcyaeHne B VHTep-
HeTe. ITO UCTUHHASA [eMOKpaTus C No3uuunia
MOfbl, KOTOPas W3Ha4albHO [OKHA 3aHM-
MaTbCA YKpPenneHnem HepPaBeHCTBa W Pasfiu-
yumn.

O6pyLieHVe 6aHTMafeLCKO CTEHbI BbISIBUASIO
ewe ognH mup - 06 «oblem mmpe» (KoTo-
pblii, MOHATHO, Pa3roBapuBaeT Ha «yHUBEpP-
CanbHOM A3blke MOAbl»). [lpeanonaranocs,
yTo rnobanm3auma BoBeKaeT Bce Gosbluee
YmMCro CTpaH B MEXAYHaPOAHOe pa3fdeneHune

Tpyaa v NpefocTaBisaeT UM MecTo BO BCEMMP-
HOW 3KOHOMMKe. /IMEHHO B TaKON pUTOpUKe,
Hanpumep, BbICTPOEHa cucTemMa onpepene-
HUS CTPaHbl MPOVCXOXAEHUA MPOAYKUMU, C
HefiaBHUX Mop npumeHsemas B EC, — ToBa-
pbl C onpefeneHHol fonen npubaBoyHou
CTOMMOCTN U3 «HaVMeHee Pa3BUTbIX CTPaH»
MOTyT paccuuTbiBaTb Ha 6GonbluMe KBOTbI U
TapudHble NpemmyLLecTBa Npy BBO3e. TV ro-
CyAapcCTBa MOMYyyYaloT CBOMN «KYXOHHbI LWaHC»,
T. €. BO3MOXHOCTb KayeCTBEHHOIN KOHBEPCMU
MeCTHOWI 3KcnayaTauun. A3usa Takme BO3MOX-
HOCTU y>Ke oTpaboTana Ao MONHOro obpyLue-
HYA, HacTynun yepeg Adpuku.

MoBepbTe, MOV MNOTPEOMTENLCKUA MpPaKTU-
UM3M B 3TOM BOMPOCE FPaHUYUT C MOJSIHbIM
umHmM3MoMm. Ecnn 6bl cywectBoBana manem-
WaA BO3MOXHOCTb MOJyYeHWA KauyeCTBeH-
HOTO MOZHOrO MPOAYyKTa MO HU3KOW LEeHe,
A He 3aAayMbIBasAcb obMaHbIBan 6bl ceba Tem,
yTO Paboumx MecCT B CTPaHax TPETbEro MMpa
cTano 6onblue, ypa! Ho nocnegHuin pas takas
nepcneKkTNBa peanbHO CyljecTBoBana et
10 Ha3ag. BepHee, no-HacToswemy oHa 6bina,
noxanyn, Tonbko B 70-x rogax, Koraa ¢paH-
uy3ckme [loma cTanv BbIHOCUTb KOXKEBEHHble
1 wWBeliHble npou3BoacTea B CeBepHyto Ad-
pUKy. 3aTemM peyb LA TONIbKO O CHUKEHUN
CTaHAAPTOB U YMeHbLUEHUW JONW PeanbHOro
npov3BoAcTBa B 3koHomuke Esponbl n Ce-
BepHo AmepuKu. [laxke ecnu ceyac B pas-
BUBAIOLLMXCA CTPaHaX eLLe CyLlecTByeT MeuTa,
YTO elle HEMHOTO, N OHW CTaHyT 3apabaTbl-
BaTb «MO-€BPOMNENCKM» — Ha MUpPaxax GpuHaH-
COBbIX PbIHKOB WA B elle 6onee MUdnYecKnx
ranepesx, 6e3 Npon3BOACTBa BCE PaBHO He
oboiTnck. A oHo Tenepb NIM60 CBepXLOpPOroe,
nnbo NOTOrOHHOE, MOYTK 6e3 cepeyHbl.
Mpownon 3umMoi 3TO NPOTUBOPEYnE MeXay
[EeMOKpaTN3MOM 060NIOUKN U NIoAoefCKO
CYTbl0 BHOBb MbITalCb PELUUTb Yepes «3Tu-
YecKylo Mogy». ITO coueTaHue — camo o cebe
OKCIOMOPOH: CCTEMA MOTPE6IEHNA HEHYKHO-
ro, Ha KOTOPOW OCHOBaHa AaHHas MHAYCTPUS,
TpebyeT NocToAHHOro pacwmpeHua. Mpoayk-
Tbl «ObICTPOW MOZbI» UMEHHO B CUY AEMOKpPa-
TV3Ma CTanu OAHUM U3 OCHOBHbIX UCTOYHNKOB
oTxopoB. HejaBHO HEKOTOpblE KpyrMHble Npo-
M3BOAMTENM daXe CTanu OJHOBPEMEHHO C



Bytuk Shang Xia (kuraiickuii dunuan Hermes) B Mexkuxe

npogaxer Co3faBaTb CUCTEMbl YTUAN3ALMUN,
YTO OYEHb MHOroe roBOpuT 06 3TUX NPOAYK-
Tax. A uenbiin Niokcobit xonauHr (PPR, HbiHe
Kering) ¢ nogaun Crennbl MakkapTHV NpUHAN
MOSIOXKEHNE O «3efleHOW MonnTMKe». YTo co-
BEPLUEHHO HUKaK He pellaeT OCHOBHOMN Au-
NemMMbl — KTO-TO HEM3MEHHO NpOourpblBaeT,
a KTO-TO 3a 3TO COrnaceH nNnatuTb.

Takaa HecnpaBeanVMBOCTb Ha HaLMOHaNbHOM
YPOBHe BbIMAAUT 0COBEHHOCTbIO, HO Ha Fo-
6anbHOM MpeBpalLaeTcss B Makponpobnemy.
PecypcoB pa3BuTbiX CTpaH Ha ee pelueHue
ABHO He xBaTaeT. Yto Tem 6onee obuaHo, no-
CKOMbKY, KaK MoKasblBaloT nocnefHue cobbl-
TWA, 3TOT CaMblii «rnobanbHbI MUP» Cylie-
CTBYeT TONbKO Ha CMeKyNATVBHOM YPOBHe.
BoT TONbKO HOBOCTU MOCNefHero Nonyroans,
KoTopble OKa3anu Haubonbluee BAVAHME Ha
«BCEMVPHYIO MOAY»: YMeHbLUEeHMe pacxofoB
Ha KOppynuMOHHble Noaapkm B Kutae, cCHUxe-
HVe BHYTPeHHero cnpoca B ABCTpanumn 13-3a
dr3myecKkon orpaHNYEHHOCTU pbIHKa (23 MAH
yen.), MosiBNeHNe HOBbIX MPUBNEKaTENbHbIX
KypopToB B CTpaHax [lepcupckoro 3anuBa
N nepeopueHTaLra Ha HUX «TYPUCTUYECKNX
MOKynok», noteps Bpaswnuein cobcTBEHHOMO
«MOLHOrO NMUA@» M3-3a C/IMLWKOM aKTVBHOMN
«MHTErpaummn B TpeHAbl». Kak Mbl BUAMM, 3a
pa3spyLUEeHHON CTEHOW — TONbKO JOKasibHble
HOBOCTW, HUYEro Makpo3KoHoMMYecKoro. [No-
XOXe, YyBCTBO BUHbI BMOJIHE OOOCHOBAHHO:
TbiCAYA YenoBeK Normban 3a nNpaBo AeLeBo
NpPou3BOANTL MUPOBOIA Mycop. I
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ANDREY ABOLENKIN opinion

LET'S BREAK THE WALL

alls of a garment factory building in Bangladesh collapsed ; |
on the eve of International Workers' Day. It resulted in
casualties of more than 1000 people. The tragic news was
covered by all possible media and made the front pages
of newspapers for two weeks more. This extensive coverage, however,
does not serve as a testimony of compassion. The press communicates -
a large portion of apocalyptic news daily which has already created
morethana philosophical attitude to such contentin the contemporary
reader. The collapse in Bangladesh touched people’s hearts across the
world due to the all-encompassing feeling of guilt it evoked in one
and all. The tragedy became one of the methods of payment for the
possibility of discoursing upon «the democratization of fashion» the
world has been reveling in in the last twenty years.
Of all the myths once born by fashion, this one is the most cynical. Top
of the list, perhaps, is a common conviction that the industry perfects
and beautifies us, making it unreal for the mankind to survive without
it. This phantasma explains why, try as you might, it is impossible to
find a decently dressed person despite everything is said to be «in
trend». The next item on the list is a delight of snatching a high street
copy of a high-end brand, which, in the minds of the mass consumer,
is more and more often labeled as «fashion». Moreover, year after year
original luxury goods are getting less and less available for the majority.
On-line debates are the only thing they are left with. This is what, in
the eyes of fashion, constitutes true democracy which naturally aims
at strengthening inequality and difference.
Yet another myth was revealed due to the collapse of the factory
wall in Bangladesh. This is a myth about a «common world», which,
obviously, speaks the «universal language of fashion». Supposedly,
globalization should involve more and more countries into the international division of labor
and incorporate them into the global economy. This is the rhetoric that has recently pervaded
the EU and has to do with the origin of imported goods. Preferential origin ascribed to the
goods from «the least developed countries» with a certain added value confers fairer quotas
and tariff benefits. These states get their «cooking chance», i.e. a possibility of a qualitative
conversion of local exploitation. Asia has completely exhausted these possibilities virtually to
the state of total collapse. Now the time has come for Africa.
Take my word for it, in this issue my consumer practicality trenches on utter cynicism. If there
were the tiniest possibility of getting a quality fashion product at a low price | would, without
giving it a second thought, deceive myself into believing that developing countries had
seen a dramatic increase in the number of jobs, hurray! However, such prospect was only
possible some ten years ago. To be more precise, it was only really possible in the 1970s when
French fashion houses started moving their leather and garment production to North Africa.
After that, the discussion solely focused on the issues of lower quality and the reduction of
real production in the economy of Europe and North America. Even if developing countries
cherish the dream that it just takes a little time before they start earning like Europe - on
the mirages of financial markets or in even more mythical galleries, they will not do without
production. The latter these days is either overexpensive, or sweating, with almost no middle
point.
Last winter «ethical fashion» was again used to resolve the discrepancy between the
democratic surface and the cannibalic essence. This word combination is an oxymoron as it is:
the system of consuming the unnecessary, which is the foundation of the industry, demands
constant expansion. The democratism has made «fast fashion» one of the primary generators
of waste. A while ago some major manufactures complemented sales with waste disposal
initiatives, which conveys great deal about these products. The idea of «green politics»,
initiated by Stella McCartney, was accepted at Kering, a luxury holding company previously
known as PPR. This, however, does not resolve the dilemma - someone is always bound to
lose, someone is ready to pay for it.
Such unfairness might be taken for a minor peculiarity on the national level; however,
it turns into a huge issue on the global arena. Developed countries do not seem to have
enough resources to solve it. This is all the more bitter as, based on the recent events, this
very «global world» seems to be nothing more than a mere speculation. Here is the news
of the last six months that had the highest impact on the «global fashion»: reduced costs
for bribes in China, a slump in sales on the Australian domestic market due to its physical
limitations (23 min. of people), the emergence of new promising resorts in the Persian Gulf
attracting «travel purchases» to the region, Brazil losing its own «fashion face» in the wake
of its overactive «integration into trends». As we can see, there is nothing macroeconomic
behind the collapsed wall, nothing but local news. It looks like the feeling of quilt is fully
justified: one thousand people died for the right to produce global waste at a low cost.

Kuraitckuii 6penp Myxckoro koctioma bespoke Ascot Chang
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Mercedes-Benz
China Fashion Week, nokassl
ce30Ha oceHb-3uma 2013/14

Jlyuwasn MaHekeHwmua Kutas
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BMKTOP KY3bMWYEB, YNEH MEXAYHAPOOHOTO XIKOPU
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15-M KUTANCKOW HELEIM MOAbl, NTPO®ECCOP, 3ABEAYIOLIMIA KAGELPOW
KOHCTPYMPOBAHMS LUBEMHbIX M3ENNA UBAHOBCKOTO FOCYAAPCTBEHHOIO

MNOTMTEXHUYECKOIO YHMBEPCUTETA

IOKCOBbII  aBTOMOOWNbHbIA  TUraHT
Mercedes-Benz oka3blBaeT noanepx-
Ky 41 Hepene mopgpl B 27 cTpaHax
BCEX MATW KOHTWHEHTOB W ABAAETCA
TUTYNbHBIM CMOHCOPOM Ha 24 U3 HUX, BKIIIO-
uas Kuraiickyto. be3 comHenus, China Fashion
Week sBnsetca camoll AMHAMWUYHOW B 3TOM
noptdene. B 3Tom rogy BeceHHAA ceccus
Hepenn ¢ nokasamu KoOnnekuui OCeHb-3U-
Ma 2013/14 npowna 24-30 mapTa 2013 roga
B lNeKnHe 1 TPaaNLMOHHO Mena APKO Bblpa-
KEHHYI0 HanpaBNeHHOCTb Ha opexpay ready-
to-wear.
CTpyKTypa ycTosnach 1 He npeTeprena Hyka-
KUX M3MEHEHUI NO CPaBHEHMIO C MPOLLIbIMM
rogamun: Mokasbl + pasHble MeponpusaThs,
KOTOpble MO ASINTENBbHOCTYN 3HAYUTENBHO Mpe-
BOCXOAAT CymMMapHoe Bpema aedune. Bcero
B CFW npuHanu yuactve 33 6peHga n3 Ku-
TaA, lOxHon Kopewn n Wtanun, 22 gusanHepa
(15 kuTanues + 7 uHoctpaHues) 1 110 cTyaeH-
TOB B TPex KOHKypcax. OcobeHHOCTbo 3ToW
Ceccun CTano NPUCYTCTBUE N3BECTHDIX 1 TOSb-
KO UTO CO3JaHHbIX OPEHAOB, a TaKXe siBHOe
npeobnagaHune KONNeKLMn MyXCKO Ofexabl.
Bbin B 3TOoM rogy u tobuneit: dppaHLy3ckoe
TpeHa-6opo NellyRodi pecatbin pa3 nog-
pAL NPOBeNo CeMUHap MO MePCNeKTUBHbIM
TPpeHAaM, KOTOpbIi TPagMUMOHHO nNpuBHe-
KaeT OrpoMHoe Yncio cylatenein (xors, Ha
MOW B3rnaf, exaTb cenyac B Kutan ¢ nekuums-
MV O MOAie — BCe paBHO 4To B Tyny co cBOUM

camoBapoMm. HebonbLion npumep: Ha TONbKO
UTO 3aKOHUMBLUMXCA eBponencknx Hepensax
Mogbl ce3oHa FW 2013/14 cambim nonynsp-
HbIM BapraHTOM pyKaBa B »EHCKOW opexpae
Oblf1 BTAUHOW C MAIACTPOHOM. B KMTaNCKMxX xe
OMTOBO-PO3HMYHbIX MarasvHax yxe cemnvac
OUYeHb MHOTO MEHHO Takux mogenei. Onepe-
»KEHWeE Ha Lenblii CEe30H).

AHanu3mpya nokasaHHble KONNeKkumu, He-
BOJIbHO CpaBHMBaeLb X C GaHTAaCTUUECKUM
pa3Hoo6pa3mem Mofenei B KUTaNCKNX Mara-
3MHax 1 Ha ynuuax 1 3apaelb cebe Bonpoc:
«lpe e HacToALas MoJa 1 YTO NoA Hell Haflo
noHumaTb? M KTo nyylue 3HaeT HacToALme 1
6ynywme notpebHocTM nokynatenen?» Om-
paxaemca nu 8 Hedenax degusne Kak 8 kanse
mo, Ymo cocmassnsem uenvili 0keaH mMoobi?
Asnaomca nu cospemeHHble dusalHepsl ap-
6umpamu eKyca, Kak u3Ha4anabHo bsis10 onpe-
0OesieHO Ux Ha3HaveHue? W s nopoii 3aTpygHa-
I0Cb C OAHO3HayHbIM oTBeTOM. Konuuectso
6peHpoB u gusaiHepoB CFW oTHocUTenbHO
HeboNblloe U [A0BONbHO CTabunbHoe no
CpaBHEHWIO C LEeNnon apMmUeil He yyacTByio-
WMX B NOJOOHBIX MEPONPUATMAX, HO 3aXBa-
TUBLIMX BCE TOProBble TOYKM B BONbLIMX U
MaJbIX FOPOAax Ha LEHTPANbHbIX U OTHANEH-
HbIX ynuuax. MasHom 3agayen Hegenb mogbl
OCTaeTCA pa3BUTME MNPOEKTHOW KynbTypbl
ofexnbl, U3 KOTOPOW NOTOM poxaaeTcs fast-
fashion 1 camble HeBepoATHble MHHOBALUK
street style.



Korean designers

Septwolves

KNKOYEBbIE CJIOBA CE3OHA FW 2013/14
Boctok + 3amap, KauyecTBEHHbI U Opwrun-
HaNbHbIA  KPOW,  BbICOKOTEXHOJSIOTMNYHbIE,
ynbTpanerkve rnagkokpalleHble maTtepuanbl,
pernaH, LeNnbHOKPOEeHble pykaBa W AeTanu
(@ Takke BHUMaHWe K MocnegHnm), NNOCKNIA
Kpon, TpexmepHble 3ddeKTbl, aHAPOrvH-
HOCTb, MWJIMTapV, COPa3MEPHOCTb OfEXAbl
(B NpOTMBOBEC EBPOMENCKMM TPEHAAM CBEPX-
pa3MepHOCTU), aCUMMETPNA.

LIBETOBAA TAMMA

YepHbliA, cepblit, ronyboii, CUHWIA, KpacHbIN,
30/10TOW, ONIMBKOBbIN, N3YMPYAHbIV, 3eN1eHbIN,
$1ONETOBbINA, KOPNYHEBDI.

MYMXCKUE KONNEKUNA

Kak Bcerga, am3aiiHep Zeng Fengfei (cBoe-
obpasHas MKOHa KWTaCKOW Mofpl) ocTanca
BEPHbIM MUKCY KUTaACKOro M eBpOMnencKoro
Kpos B MYyXCKOW ofexpe, npuiasas, ecTe-
CTBEHHO, HaLMOHabHbIM 3/IEMEHTaM — LIBETY,
KOMOMHMPOBaHUIO MaTePUAnoB, TWaTeNbHO
npopaboTke ¢opmbl N feTanei — nepBocTe-
NeHHoe 3HauyeHue. BoibpaB B KauecTBe AeBu-
3a cnosa «CoeanHnTb Kntai 1 3anag ¢ nomo-
WblO CTapblXx AOOPbLIX NPUMEMOB», AuU3aliHep
YBEPEHHO MpOAoKaeT CBOKW NuHM. Ero
oflexa, KOHeYHo, He AfiA rOpPOACKON Moso-
LLeXW B NepernosiHeHHbIX MarasvHax, Ho noau
CpefHero 1 CTapLIero Bo3pacTa, a Takxe NHO-
CTPaHUbl, NPeAnoYnTaloLmne KUTaNCKYI0 K-
30TUKY, HaBepHsAKa BblOepyT Knaccmueckue
MOZENM C OTAINYHON Nocafikom no urype.
AHAPOTMHHOCTL  CTafla OCHOBHOW  TeMoW
B Konnekuun SimonGao (gu3aiHep Gao
Yang): oHa oTpa3unacb B MyXCKOM Bue-
HUW >KEHCKOro CUY3Ta U BOCCO3AAHUN OCO-
6eHHOCTEN MYXKCKOW GUrypbl C MOMOLLbIO
WKEHCKMX» MpUeMoB Kpod. 3ajaya Takoro
bopmoobpa3oBaHNA C XyOOXKECTBEHHOW U
KOHCTPYKTOPCKOW TOYEK 3peHUs HempocTas,
MOCKO/IbKY Crocobbl nepepaun B ofexpe
MAACTUKN MYMCKOTO N MKEHCKOro Tena OfHu
1 Te xe (NpubaBKK, BbITauKU, KOHOUrypauus
KOHTYPHBIX 1 BHYTPEHHVX JIVMHWI), HO rpaHu-

Lbl MEXAY HUMU KaxyTCA HermpeoponnmMbIMy,
XOTA U ABMAITCA YCNOBHBIMA U [AOBOJIBHO
NMOABVIXKHBIMU.

Camana Apkaa 3Be3fa KUTaWCKOro pfu3anHa
Wang Yutao npefcrtasun konnekuyuioo no
MOTUBaM apXUTEKTYpbl [PEBHEN CTONuLbI
Kntas (Huangchenggener - ueHtp MekuHa)
npw nogaepKe ANoHcKon KomnaHum Asahi
Kasei. 3aneuyatneHHble LudpoBol Kamepo
3NIEMEHTbI APEBHOCTM ObINN BHECEHbI B Ou-
HaMVYHYI0 ofieX[y eBPO-a3naTCcKoro HasHa-
YeHUA, HO C HefBYCMbICIIEHHbIM MOCaHemM
B BU/€ KNUTANCKOW LIBETOBOW raMmbl.
KoHuenuwna mapku VISCAP (gu3aiiHep Yuan
Bing) - «neHuBas» Mmofa, HO C NONIHbIM Habo-
POM NPOHMLATENbHBIX AU3aNHEPCKMX UAen
N TOHKMM YyBCTBOM MOAHbIX TpeHaoB. [pe-
BOCXO[HbIN KpoW ¢ 6e3ynpeyHoli nocagkoi
NMUIKaKoB U OPIOK U MUHUMANbHBIMU KOH-
CTPYKTUBHbIMU NprbaBKamu, BENMKONENHbIe
dpoHTanbHble 1 NPodUbHbIE CUMYSTbI — BOT
YTO COCTaBNIAET HEOCMOPUMbIE MpeumyLie-
CTBa 3TOM MapKu. KctaTtn, psAg eHCKMX Mo-
Jenei Konnekumn 6ol BblAepXKaH B MArKOM
MYCKYIMHHOM CTune (4yTb CBepXpa3MepHble
MKaKeTbl, NaLKaHbl My»CKOTo NupKaka).
YMepeHHbIN NoKC — KoHuenuua mapkun VLOV
(au3aitHep Wu Qingqing), oprieHTMpYoLLeid-
€A Ha KOMPOPT 1 OPUrMHANBHOCTb, NCMONb-
30BaHMWe a31aTCKoro Au3anHa 1 NonynspHbIX
€BPONeiCcKMX 3nemMeHToB. Jlyulle Bcero 3To
MoNyyaeTcs, ecnn B3ATb B KauyecTBe WCTOY-
H/MKa BOOXHOBEHUA CKMMBOJbI, Hanpumep,
CeBepHoii EBponbl 1 TPaHCNPOBaTb KX B CO-
BpemeHHyto opexpay. OueHb pasHoobpaseH
ACCOPTUMEHT MCMONb30BaHHbIX MaTepranos:
CcTpyAwmMnca wenk, wenk Cuprammonium,
KOXa ArHEHKa, LIepCTb, CMEeLaHHble TKaHW
13 MOMANbHOrO X/0MKa M fibHa, a TakXe 13
WwernkKa, ibHa 1 xnonka. Ckynas, Kak npupoaa
CesepHon Esponbl, konnekuma nonyynnacb
OueHb OpPyTaNbHON U NO-HACTOALLEMY MYyXe-
CTBEHHOW.

EDENBO npefctaBnfer B MyXKCKON oaexpae
aHIMUCKoe HanpaBneHue. B ero ocHose ne-
XKaT TUNWUYHbIE VMUAXMK, IOMOP, U3blCKaHHble

Dancing Wolves

feTanm n akceccya-
pbl, UCKNOUMTEND-
HO KauyecTBeHHble
1 MOAHbIE MaTepu-
anbl. EctectBeHHo,
YTO B KOMMeKuum
O6biM 1 Te BuAbl
ofexnapl, Kotopble
cocTaBnsoT  6asmc
aHMUACKOro  CTU-
na: oprcHble NansTo
(HO acMMMeTpUYHbIe),
OXOTHUYMIA  XKaKeT W©3
TBUAA <MPUHL Y3NbCKNM»,
cykHa melton. Ligeta - knac-
CUYECKMI ynbTpamapuH, ce-
pbil4, ONIMBKOBbINA, KPEMOBbIN,
Kakao.

Dancing Wolves (gu3aiiHep
Nan Zhixun) pab6oTaetr Aans
Tex, KTo npeanoynTaeT coBpe-
MEHHYI0, BbICOKOKAaYeCTBEHHYI0
KomdopTabenbHylo OAeXay W3 Ha-
TypanbHbIX MaTepuanos. B ocHose
KoHuenuun 6peHpa - uenoBeve-
CKMN VHCTVHKT CaMOCOXpaHeHua 1
XenaHue co3fatb cBol Mup. Kamydnsax, Tka-
HW C NMOKPLITUAMU, KOMMO3UTHbIE, 3alUTHbIE
OGYHKUMOHanbHble  MaTepuanbl  MO3BOAVIN
co3paTb ofexay ANiA ropoda C neMeHTamu
paboueit yHNPOPMbI, XapakTepHbIMA acm-
METPUYHBIMU AeTansAMn 1 CBOOGOAHbIM WC-
Nonb30BaHVEM AeKOPaTUBHbBIX 3/IEMEHTOB.
SUNDANCE (oH e yupegutenb OLHOro u3s
KOHKYPCOB) B CBO€I KONeKLM NnoKasan noy-
TU BCe BO3MOXHble COBpPEMEHHbIE NMPUEMDI,
ncnonb3yemble 4fif nepesofa GopmanbHOA
MYXXCKOW ofieXAbl B HedopMarbHY: KOM-
O6VHMpOBaHMe MaTepuanoB (Kak oKa3anocb,
Tema, pa3pabaTbiBaemas Ha MUPOBbIX NOAN-
ymax nouTtu ABa ropaa, He ncyepnaHa etje Ao
KOHLLA) 1 CBepPXyKOpPOUeHHble BpoKM CTanu
OCHOBHbIMK TpeHfamu. Camoe fApKoe Brie-
yaT/ieHne NPOu3BeST YePHO-CEPbI MyMCKOMN
KOCTIOM, BbIMOJTHEHHBIN B TEXHUKE sCi-fi ¢ ABY-
MA QPOHTaNIbHBIMU CUYSTaMK: OAHWUM Ha-
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CTOALIMM, @ BTOPbIM — BM3YyanbHbIM (4515 yero
B MUAXaKe MNpULLNOCb NPOEKTUPOBATb Ha-
KNIOHHble KOKETKW Ha MONOYKaX 1 NepeBoanTb
nepesHW WOB pyKaBa B CTOPOHY JIOKTEBOTO,
a B OpioKax — fenuTtb nepeg Nononam TKaHbio
YepHOro 1 Ceporo LiBETOB).

SEPTWOLVES (au3aiiHep Gong Naijie) otHec
CBOIO MY>KCKYI0 KOMeKLMIo K KaTeropui haute
couture, a ee cogepxaHue — K 1920-m rogam,
CMMBOMIaMN KOTOPbIX CTanu NyTellecTBus Ye-
pe3 AtnaHTuky, Mercedes, lfenpu Qopg, I51com
N MPEeBOCXOAHBIN MYXKCKOMN LIapM B OAeXAe.
3TN UeHHOCTK, KoTopbiM noyTk 100 net, npu-
BreKatT u cenyac. Qopmbl NansTo NOBTOPA-
nn poby mexaHrKa, 6proku — paboume LWTaHbl
NETUMKOB, HO BCA KONMNEKUWA BbINOAHEHa U3
KNaccMyeckmMx MaTeprianoB B COBPEMEHHOMN
WHTepnpeTaLumn, Hanpumep, C NaNKpPo.

XKEHCKUE KONNEKLUN

Komnanus BOSIDENG (gv3ainHep Zhu Lin)
ABNAETCA NNAEPOM NIErKoN NPOMBbILLIEHHOCTH
KuTas n ytenneHHylo ogexay (KypTKku, nanbTo,
Xunetbl) Bbinyckaet ¢ 1976 ropa. Konnekuua
coctoana M3 Tpex yacten — «KpacHbln BOC-
X0y, «YNCTbIN panoH» 1 «OTYasAHHbIE LBETbI».
O6beanHUn BCce TeMbl CTeraHblii mMaTepuan
B BuAe $parMeHTOB 1 OTAENbHbIX AeTanen ¢
3¢pPeKTOM TpexmepHOCTH. B Konnekumm 6bino
HECKONbKO OPUrMHaNbHbIX KOHCTPYKTOPCKIMX
peLleHUiA: LenbHOKPOeHbIe MOMoYKa U CrH-
Ka C BOPOTHMKOM-CTONKOW, ABOMHasA MPonma,
HOBble KOHGUIypaLMmn IMHUIA pernaHa.
DUNNU Fashion Group (an3aiiHep Huang
Yunyn) 3anyctuna HoByio nuHuio DDU

(Unique charm of the goddess = D'eesse de
I'Unique) B 2012 rogy 1 pewuna pa3BmBaTb
bpaHLy3CcKuMiA CTUNb, NOHMMAA MoL HUM dfe-
FaHTHOCTb, YBEPEHHOCTb, YHUKaNbHOCTb W
NpaKTUYHYyl NOBCefHEBHOCTb. Ha3BaB Kon-
nekuymio «Obnaka», AM3aliHep MCMNoNb30Ban
npeuMyLLecTBeHHO ABa LiBeTa — YepHbIN Kak
CYMBOJT AeKOHCTPYKLMM 1 30510TOW KaK CUM-
BOJ NPOHWKHOBEHNA — U 0cob0e BHUMaHMe
yoenun aetansm, HeobpaboTaHHbIM Cpe3am,
TEKCType MaTepuanos.

JEFEN Xie Feng (gu3aiiHep Xie Feng) c 2000
roga pasBrBaeT CBOW CTWNb, 06beANHAA 3a-
nagHble TeXHUKN KpoAa (B Kutae ncrnonb3ytoT
NPEenMyLLECTBEHHO AMOHCKYI CUCTEMY KOH-
CTPYMPOBaHUA) C KUTaCKUMM TpeboBaHMAMU
K opexpe. Tema nokasa cBA3aHa Co CTUAAMU
6apOKKO 1 TOTUKOW, KOTOpble OOBbEANHSIOT
POCKOLLIb, AeKOPATUBHbIE OPHAMEHTbI, Kaue-
CTBO W rnamyp. BctaBku ¢ reomeTpuyeckmm
nasepHbIM KpoeMm, KocTiombl B cTune YSL, 60-
raTble APanuPOBKM — BOT AaneKo He MOJHbIN
nepeyeHb KOMMO3ULVOHHBIX MPUEMOB 3TOW
Pa3HOCTOPOHHEN 1 SKNEKTUYHOW KONneKLum.
JUST FOR TEE (gu3aiiHep Zhang Beiyong),
cywectsyowmn ¢ 2010 ropa, Bbibpan Ana
cebs HanmpaBneHue «HepeasbHbIi MUHUMa-
nn3M», rae Hambonee CUbHO 3ByYaT Aetany,
HeTPaAULMOHHbIA KPOW, peAeKOHCTPYKTUB-
Hble MpueMmbl, aBaHTapAHble peLleHns, Co-
eAVHeHNe CTuNel B COYeTaHUM C NPOCTOTON
1 BblpasuTenbHocTbio. Cnnae aBaHrapaa u
peTpo 6bin peanu3oBaH B OrPaHNYEHHON LBe-
TOBOW raMme YepHoro, 6enoro, Us3ympygHoro,
TEMHO-3€J1IeHOr0, TEeMHO-CMHEro U KPacHOro

Jefen Xie Feng

OTTEHKOB. [lyTb He HOBbIN, HO Camoe rnaB-
Hoe — BCTPETUTb Ha 3TOM NyTW €AMHOMbIL-
NEHHUKOB, BEPHee, NOTpebunTenei.

Moxanyn, camon NpPUBLIYHOM BbirNAgena
XeHckaa konnekums LU Classic (gu3aiiHep
Lu Weixing), B KOTOpPOI COXpaHUNCA Xapak-
TEPHbIV ANA KUTANCKMX AU3aiHEPOB UHTepeC
K U3bICKaHHbIM GopMmam, KponoTineon pabo-
Te C MaTepuasnom 1 LBeToM (T. e. K TOMy, YT
BCerga NpuvBiekano uHoctTpaHues). Ha atot
pa3 pyron eBponenckuin CTuab — POKOKO —
nosyunn pa3BuTre B ManoobbemMHbIx dopmax
1 U3bICKaHHbIX APanvipoBKaXx.

3APYBEXHbIE KONNEKLUA

OueHb 6onbliOe BreyateHne nNpov3Bena
cOOpHan KonneKkums KOpencknx An3anHepos
(YOO Hyejin, LEE Juyoung, Rubina, SHIN
Jangkyoung, JANG Yunjeon). K coxaneHuio,
pOCCUNCKMe U3[aHWA, Kak MeyaTHble, Tak U
3NEKTPOHHblE, NPaKTUYECKN He YAEeNAT BHY-
MaHVA KOPENCKOWN, AMOHCKOWN, FOHKOHICKOM
Mofie, HeCMOTpsA Ha 61M3Koe COCeACTBO C 3TU-
MU CTpaHamu Ha BocToke, a B KaXkaom 13 HUX
€CTb BbICOKOPa3BUTasA TEKCTUbHAA MPOMbILL-
NEHHOCTb U CBOW YHUKaNbHbIE LWKOMbl An3al-
Ha. Kopeickne yyactHukn CFW nokasanu mo-
LeNN KEHCKOW U MYXXCKOW OfeX[bl N3 HOBbIX
maTepranos, obnafjalowux yoMBUTENbHON
NnacTuKoi, Kotopaa 6bina 3aMeTHa Ha pac-
CTOSIHUW 1 HAaNoOMUHana BTOpyo KOXy. Bce 6e3
UCKIIOYEHNA BELM MOXHO Oblo npuymcnutb
K KaTeropuu Am3aiiHepckoro ready-to-wear.
OcobeHHO nopasuna paboTa C NMHKEN Npoii-
Mbl U MAeYeBbIM MOACOM, KOTOpble OAHOBpe-

Jefen Xie Feng

*Asmop 6nazo0apum China Fashion Association u zeHepanbHo20 cekpemaps
Ms. Zhu Shaofang 3a npedocmasnerHvie pomomamepuansi
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Korean designers

MEeHHO 6binn 6nM3KN K TpaguLMOHHOMY
KOpewcKomy KOCTIOMY (B €ro OCHOBE NIEXUT
MAOCKNIA KpPOW), HO abCOMIOTHO coBpe-
MeHHbI 6narofaps Co3faHuio oyeHb
MSAIKOW XEHCTBEHHOW ($OpMbl OBa-
na. JIakoHM3M npuCyTCTBOBas B
KpOe U CNIOXHOW «MHTENNEKTYab-
HOWM» LIBETOBOW ramme: 3eneHbln
XaKy, WadpaHOBbIA XenTblid, 30-
NOTOW, YNbTPaMapyHOBbIW, ONINB-
KOBbI, KpPeMOBbI, KOMeWHbIN,
6VIPI030BbIN,  TEMHO-3€/EeHbli
NaB/IMHOBDIN, TEMHO-3eNeHbIN
MATHbIA, TEMHO-CUHWIA, nep-
CUACKMWIA ronybol, CBETNbIN
KENTO-KOPUYHEBbIN,  TeM-
HbIl LWOKOMAA, ropYMYHbIN
XKENTbl,,  TEMHO-XKEeNTbli,
OpPaHXeBO-KOPUYHEBbIN,
LBET Cnenon niweHuLpl,
TEMHO-CEpbIN, CBETNO-Ce-
pbliii, dyKcus, YepHBblid.

XoTAa KOnMnekuma MeHCKoWm
ofexpabl UTaNbAHCKOro Au3alHepa
Gabriele Colangelo (oH pa6otan Ha
Versace, Cavalli, Genny) copepxana
3neMeHTbl BOeHHO $opMbl, HO H6aro-
| [apA BbICOKOTEXHOMOMYHbIM TKaHAM U
LIBETOBOW ramme Bbirisifaena UCKoun-
TENIbHO KEHCTBEHHOW. DKCKIO3MBHbINA
KOMOVHUPOBAHHbIN MaTepuran, UMeto-
LM yHacTKN C pa3HOW CTeNeHblo npo-
3PaYyHOCTU U MOBEPXHOCTHOM MIOTHO-
CTbto — OT WKdOHa Ao NanbToBoro Gykne,

- NO3BOMNA CMATYUTL TEMY MUSTIUTAPU.

XOPOLUWW MPUMEP 3APASUTENEH

OTkpbiTMe Hefenn coBnano ¢ BU3UTOM
npepcepatena KHP Cwm Li3uHbnuHa
¢ cynpyron [3H Jlnoanb B Poccuio. 310
cob6biTMe BbI3BAIO OTPOMHbIN UHTEpEC
yXXe M NoToMmy, uTo 370 6bin AebioT 3a
py6exom nepson negu Kutaa. Ee aBy-

Bosideng

HOeHUIE

Korean designers

—
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6opTHOe nanbTo peacoat KMMeno MoJHO-
CTblO €BPOMENCKNUI BUA 3a WCKIIOYEHUEM
BOPOTHUKA: OTJIOXKHOW 3aMeHeH CTOJb fto-
6VMOI KMTalLaMmn CTOWKOW (monyuymBluen
Ha3BaHWe «MaHAapVH» B MUPOBOWN WCTO-
pun KocTioma). Okasanocb, YTO MNanbTo U
CYMKYy un3roToBuna komnaHus Exception
de Mixmind 13 nposuHUMM [yaHbYxOY
(cynpyra npexHero npepcegatena KHP Xy
LisuHTao npegnoumTana NpPOAYKLMIO WC-
KIIOUMTENbHO 3apybexHblX Au3aiiHepoB) —
nepBbll KUTAaNCKNIA An3alHepCKuin 6pens,
co3paHHbi B 1996 ropy. Ceyac B cTpaHe
paboTaeT 94 marasuHa 3Tol GUPMbI, CTO-
MMOCTb MOAenen M3 BeceHHen Konnekuuu
pocturaet 2500 toaHeln, npuyem KomnaHuA
HMKOrAa He yCTpamBaeT pacnpofax 1 He ae-
naeT CKMAOK.

Ha cnepylownin fgeHb nocne ny6nukauvm
dotorpaduin nepsoin negu Bo «BHykoBo-2»
KONMYeCTBO NoceTuTeneil B MarasvHax 6peH-
[a YBENMuUIoCb B HECKOMbKO pas. Y3Hanu
XKYPHaNUCTbl W LieHY CYMKW, COCTaBUBLLYIO
oKoo 5000 toaHen ($805). [ns cpaBHeHUs:
LieHa aHanornyHon mogenu y Louis Vuitton
pocturaet 10000 toaHen. Cpasy, Kak ¢ nons
O6VTBbI, MosBUNAcCb WHPOPMALMA, CKONbKO
N KaKux NpeaMeToB ObiNo NprobpeTeHo no
Bcemy Kutato. OKasanocb, UTo noka HemMHoro,
MOCKOMbKY MepBas nefun fenana UHAUBMAY-
anbHbliA 3aKa3, HO BCE NOXOXMe ToBapbl 6binn
packynneHbl. MomeHTanbHo Ha caiite taobao.
COM MOABWINCL NPEASIOKEHNA O NPOU3BOS-
CTBe MO WHAMBUAYaNbHbIM 3aKa3am Mofob-
HbIX MaNbTO, CYMOK U faxe Tydenb.
MpeanpuHaToe mectHbiMu CMU paccnepo-
BaHWE OTHOCUTENIbHO OAeXAbl U aKkceccya-
pOB NepBON Neau ele pa3 NOATBEPAWNO:
KMTallckme OpeHfbl KOHKYPEeHTOCMOCOGHDI.
YKa3aTenb BbIBELIEH: HECOMHEHHO, WHTe-
pec KnTaiues K cBoum 6peHfiam byneT BO3-
pacTaTb, YTO B Mepuoa MUPOBON peLeccun
oyYeHb BaxHo. [
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TEKCT /IOHA 3ABE/NIbCKAA

QUE VIVA
_ MEXICO!

Maria Rosario Mendoza

PERUMODA 2013,
NOKaswbl Konekyuti
oceHb-3uma 2013/1

TpaHHOe 